






































































































Socially Responsive Design 

Adam Thorpe 

Vexed Generation 



Vexed Generation   

•  Established in 1993 
•  Improve individuals experience of urban environment 
•  Use clothing design and promotion as a medium for 

communication of social issues and tool for positive social 
change 

•  Design and market clothing products reflecting UK/
London social and environmental experience 

•  Name and mission statement 

vexed generation 
Identify problems Generate solutions 
-ve experience +ve experience 



Socially Responsive Design 
• Ethically motivated - informed by society/ not the 
market (which is only one part of society) 

• Uses social scenarios to catalyse design Uses 
design to catalyse social change 

• Market interventionist - seeks to objectify and 
commodify social issues - catalyse the market 

• Uses social research/scenarios to inform 
innovation and create economic opportunities 

• Combines social imperative with commercial 
imperative - consumers can ‘buy in’ to an issue  



Socially Responsive Design 

Socially Responsible Design Socially Responsive Design 

Concerned with the object and 
its use, the use it promotes 
(impact on society), 
and the nature of its realization 
and delivery – materials, method 
of manufacture etc (impact on 
society, the environment –
ecological) 

Concerned with the object and its 
use or the use it promotes (impact 
on society) 

Prevention  Cure  

Holistic  Issue based/situational 



Socially Responsive Design 

‘Design which takes as its primary driver social issues, 

its main consideration social impact, 

and its main objective social change’ 



Socially Responsive Design 

3 examples of socially responsive design projects. 

• The nearer the centre of the circle the more 

socially responsive 

• At the centre the project identifies the problem as well 

as responds to it  



Project 1. Vexed Generation 

Some issues addressed by Vexed 

• Air quality 
• Civil Liberties- CJA 
• Surveillance 
• Genetic privacy 
• Digital/data privacy  



Project 1. Vexed Generation 

Themes Design brief 

Mobility -Freedom of     
movement 
-Comfort 
-Durability 
-Adaptability 

Privacy -Concealed identity 
-Concealed storage 

Protection -Physical 
-Respiratory 
-Climatic 



Project 1. Vexed Products 

•  1994 The Vexed one-strap rucksack, the first 
and classic hands free carrying system  



Project 1. Vexed Products 

•  1994 Ballistic Nylon, slash resistant, high 
tenacity nylon MOD fabric utilised for the first 
time in Vexed Parka 



Project 1. Vexed Products 

•  1995/6Filter collars, covering the nose and 
mouth into which a charcoal filter can be fitted 
to ‘clean’ urban air and conceal wearers 
identity. 



Project 1. Vexed Products 

•  2001 SABS – seen and be seen 



Project 1. Vexed Retail Installations  

White shop 1995/96 



Project 1. Vexed Retail Installations 

Green Shop 1996/97  



Project 1. Vexed Retail Installations 

Grow Room 1998/99 



Project 1. Vexed Retail Installations 

Stitch in Time 2000/2001 



London, 2001, 60% increase in reported street crime. 
Crime is about opportunity, not just criminal behaviour 

80% street crime is opportunistic- 
Reduce the opportunity = reduce the incidents 

What is stolen ?: Top Six Hot Products 

Project 2. Karrysafe 



Dip 

Lift 

Project 2. Karrysafe 
Theft techniques 



Slash 

Grab 

Project 2. Karrysafe 
Theft techniques 



Project 2. Karrysafe 

Reduce the opportunity - Reduce the number of incidents 



Project 2. Karrysafe 
Karrysafe Screamer 



Project 2. Karrysafe 
Scrolltop backpack 



Project 2. Karrysafe 
Hoodsack 



Project 2. Karrysafe 

Phonesafe 



Project 2. Karrysafe 
Advice website 



Project 3. Puma Vexed - Urban Mobility 

+ 

+ increase in cycle usage 

= Urban Mobility 



Project 3. Puma Vexed - Urban Mobility 



Project 3. Puma Vexed - Urban Mobility 



Project 3. Puma Vexed - Urban Mobility 

  Vexed/Puma/Biomega Bike 



Socially Responsive Design 

• Relevant 

• Useful 

• Innovative 

• Evolving 

• Market forming 

• Product differentiating -creates product 

value and USP 


