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The Grippa research programme, mainly funded by AHRC, is a collaboration between the Design Against Crime Research Centre, Central Saint Martins
College of Art & Design, Unlversny of the Arts London, and the UCL Jill Dando Institute of Security and Crime Science. Popers and othel materials from
the programme are at www.grippaclp.com and wider practical and research material on preventing bag theft at v



1. What is Design Against Crime (DAC) at Ceniral Saint Martins?
2. Research Methodology

3. Is DAC Socially Responsive Design?




Design out crime opportunities
for crime and reduce criminal

activity.







In order to apply

we have put anti-crime
design into the public spotlight
and given it a fashionable and

trendy edge.




DESIGN RESEARCH AGENDA

or ugly. It suggests that beautiful
design should also anticipate

and design for crime i.e. address
‘mis-use’, ‘abuse’ as well as ‘use’.




Butis instead
personal, humane, friendly & pro

active.




Karnrysafe practice led research
project was founded by the
Design Council / UAL The results
were a series of smartly designed
cnme-resistant bags.
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Phonesafe




Bodysafe










Karrysafe: To create anti theft
bags we looked at:




| Perpetrator Techniques: Dip Lift
maoaus operandl

Rermoval of articles from a bag withoul the owner's awareness Dlp

Iy | -
L\ A : JH
up o 1l

=
Removal of the bag and contents without the owner’s awareness L[ﬂ

Think Thief




Perpetrator Techniques: Slash &
Grab moadus operandi

) | &

Removal of articles from a bag, withoul the owner’s awareness SIaS h

by cutting the fabric of the bag
J \

Removal of the bag and contents by grabbing it away from the Grab

e ————————

Think Thief



Design Against Crime
‘In the Bag’ CD-Rom




The Design Museum
London 2000.







‘Ant|-Theft’ Fumltu




Exhibited at | Saloni, Milan,
Primavera, Barcelona, 2001.







Milan, Spring 2001




Manufacturers interviewed in
Milan, ltaly in 2002 said:

‘cnime Is not the responsibility of the
adesign, but IS the responsibility of the
police’

But now in 2006 there is
manufactuning interest.




DAC work at




DAC Awards 2006:




DAC work at
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The philosophy behind the DAC
centre is linked to a practice
based design research agenda; an
iterative design process and
expert advisory panel on all
projects. Also the simple idea that
secure design doesn’t have to
look criminal or ugly. It suggests
that beautiful design can also
address mis-use, abuse as well
as use.




for the people who are affected
by the issue/research topic.







DAC can be described as

an ethical approach as ‘socially
responsive design’ linked to a
designers intervention, market
forces as well as corporate
responsibility.




DAC can be described as

an ethical approach as ‘socially
responsive design’ linked to a
designers intervention, market
forces as well as corporate
responsibility.




Comparable with: Design for ability
Physical user requirements




Design Aid : Activ walking frame
by Tangenne.
'Disabilty does not
mean you lose
your taste’




Design for ability understands
because you may be in a wheel
chair you don’t/shouldn’t have to
lose your taste for beauty.

DAC also understands too that
secure design doesn’t have to
look criminal.




Design is not just about function
or problem solving. Socially
responsive design against crime
addresses user/ misuser/ abuser
Issues but also offers

creative solutions...




So how does DAC respond to
social problems? Pedal cycles
are an acclaimed sustainable
transport resource, but:




BIKE CRIME FACT 5:

Fear of bicycle theft is known to be
a significant deterrent to cycling.
Evidence suggests more people
would cycle if they believed their
bike was safe from theft.
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Puma/Vexed Generation/Biomega:
Puma’s urban mobility range:
Anti Theft folding bike - Adam
Thorpe will talk about later.

e




‘Cook book solutions wil notco .. . .’

Designing Out Crime Association
(DOCA)

WWwWWw.doca.org




A good bike parking scheme:
PLS electronic card reading
system,Ghent, Belgium

Perpetuity Press, Crime Prevention and Community Safety: An Intemational Journal Page 28, fig 21 & 2.2




A bad bike parking scheme:
Walthamstow, London

Perpetuity Press, Crime Prevention and Community Safety: An Interational Journal Page 29, fig 23 & 2.8




crime problems, and to
address anti-crime principles?




‘design

mindfulness’




happen. But market forces can’t

be ruled out erther.




climate to keep corporations

Interested.




UNIVERSITY OF THE ARTS

LONDON CENTRAL SAINT MARTINS

COLLEGE OFART AND DESIGN CAMBERWELL

COLLEGE OF ARTS CHELSEA COLLEGE OFART AND
e R DESIGN LONDON COLLEGE OF COMMUNICATION
RESEARGHIGEHIER! LONDON COLLEGE OF FASHION

Which brings me to
Adam Thorpe from

Vexed Generation who will
explain more.




Socially Responsive Design

Adam Thorpe

Vexed Generation



Vexed Generation

« Established in 1993
* Improve individuals experience of urban environment

« Use clothing design and promotion as a medium for
communication of social issues and tool for positive social
change

» Design and market clothing products reflecting UK/
London social and environmental experience

« Name and mission statement

vexed generation
|dentify problems Generate solutions
-ve experience +ve experience



Socially Responsive Design

Ethically motivated - informed by society/ not the
market (which is only one part of society)

eUses social scenarios to catalyse design Uses
design to catalyse social change

eMarket interventionist - seeks to objectify and
commodify social issues - catalyse the market

eUses social research/scenarios to inform
Innovation and create economic opportunities

Combines social imperative with commercial
Imperative - consumers can ‘buy in’ to an issue



Socially Responsive Design

| Socially Responsible Design Socially Responsive Design
Concerned with the object and Concerned with the object and its
Its use, the use it promotes use or the use it promotes (impact
(impact on society), on society)

and the nature of its realization
and delivery — materials, method
of manufacture etc (impact on
society, the environment —
ecological)

Prevention Cure

Holistic Issue based/situational



Socially Responsive Design

‘Design which takes as its primary driver social issues,
Its main consideration social impact,

and its main objective social change’



Socially Responsive Design

3 examples of socially responsive design projects.

///\

0
/// / Urban Mobility

\-_ —

Vexed

*The nearer the centre of the circle the more
socially responsive
*At the centre the project identifies the problem as well

as responds to it



Project 1. Vexed Generation

Some issues addressed by Vexed

*Air quality

*Civil Liberties- CJA
*Surveillance
*Genetic privacy
Digital/data privacy



Project 1. Vexed Generation

“Themes Design brief

Mobility -Freedom of
movement

-Comfort

-Durability

-Adaptability
Privacy -Concealed identity

-Concealed storage

Protection -Physical
-Respiratory
-Climatic



Project 1. Vexed Products

* 1994 The Vexed one-strap rucksack, the first
and classic hands free carrying system




Project 1. Vexed Products

« 1994 Ballistic Nylon, slash resistant, high
tenacity nylon MOD fabric utilised for the first
time in Vexed Parka




Project 1. Vexed Products

« 1995/6Filter collars, covering the nose and
mouth into which a charcoal filter can be fitted
to ‘clean’ urban air and conceal wearers
identity.




Project 1. Vexed Products

« 2001 SABS — seen and be seen




Project 1. Vexed Retalil Installations

White shop 1995/96



Project 1. Vexed Retalil Installations

‘ |
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Green Shop 1996/97



Project 1. Vexed Retalil Installations

o —
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Grow Room 1998/99



Project 1. Vexed Retalil Installations

Stitch in Time 2000/2001



Project 2. Karrysafe

London, 2001, 60% increase in reported street crime.
Crime is about opportunity, not just criminal behaviour
80% street crime is opportunistic-

A NUOR VISA

What is stolen ?: Top Six Hot Products



Project 2. Karrysafe
Theft techniques




Project 2. Karrysafe

Theft techniques




Project 2. Karrysafe

@ karrysafe

BwIIUN

Reduce the opportunity - Reduce the number of incidents




roject 2. Karrysafe

Karrysafe Screamer

Secure portable storage for your
laptop. Inbuilt anti attack alarm
starts screaming, if the bag is
grabbed from your possession

Breakaway alarm strap
grab  emits 138 decibel ‘scream’
safe
Combination lock secures zips.
® Karryfront strap construction
ap  keeps bag at front of body and
s'e  obscures zip entry when set for
side or back carriage
® 2.2mm steel cofl lock secures bag
W to stationary objects.
sofe  Packs away when not in use

slash Stash proof mid layer

safe

®  Waterprool and durable

®  Impact protection padding
®  Easy access internal change

pocket, key ring mount and
A4 sleeve pocket

Your combination s set to '000
(D To Input your own number refer
to Instructions Inside bag

Karryfront Screames is a registered
and patented design of Karrysafe Lid
Pat.No0.0215159.5

Cenre S ey ()
Colloge of Art & Design W=

J




roject 2. Karrysafe
crolltop backpack

karrysafe.com

The scrolitop velcro seal makes
silent 'dipping’ impossible. Slash
proof materials and combination
clip 'scroll straps' give static security

Velcro 'Scroll Top' diosure for

‘dipsafe’ access on the move,
j‘.'x_ Combination dip closure for
T static security

Combination 'Scroll Strap'
secures bag to stationary

St objects, scrolls away when
not in use

Slash proof knitted steel
mid layer

®  Waterproof and durable

®  Impact protection padding

®  Airflow padded shoulder straps
and 'back space’ gives carrying
comfort

®  Easy accessinternal change
pocket, key ring mount and Ad
sleeve pocket

Your combination is set to ‘000"

To input your own number refer

to instructions inside bag
Karryfront Screamer s a registered

and patented design of Karrysafe Ltd
Pat.No.0215159.5

J




Project 2. Karrysafe

Hoodsack

12" record bag, useful for DJ's and
designers who need increased
mobile storage. Hoodsack protects
against dipping, whilst remaining
easily accessible to the user

Weatherproof hood protects
against 'dippers.’ 3D Zip opening
dip gives shielded access. Contoured
sae  'grip panel’ and angled strap
hold bag close to body

Combination ciip on strap
secures bag to stationary objects

)

ssh Slash proof mid layer

safe
®  Waterproof and durable
® Impact protection padding

®  Easy access internal change
pocket, key ring mount

Your combination is set to '000
(D To input your own number refer
to instructions inside bag

Hoodsack is a registered and
patented design of Karrysafe Ltd
Pat No.02151595




Project 2. Karrysafe

Phonesafe




Project 2. Karrysafe

Advice website

Back Assess

ground  risk Support  Advice Links

@karrysafe 2000000 G-

Product Shop  Home

Advice

Don't be a victim of crime- Get advice from the links or see the summary below

=
Secure It Yourself

¥

e

» | METROPOLITAN
POLICE

Home Office

BUILDING A SAFE JUST
AND TOLERANT SOCIETY

Met Police

JDI

Jill Dando Insitute of Crime
Science

Home Office



Project 3. Puma Vexed - Urban Mobility

pumnt + ()

+ increase in cycle usage

= Urban Mobility




Project 3. Puma Vexed - Urban Mobility




Project 3. Puma Vexed - Urban Mobility




Project 3. Puma Vexed - Urban Mobility

Vexed/Puma/Biomega Bike




Socially Responsive Design

*Relevant

*Useful

eInnovative

*Evolving

Market forming

*Product differentiating -creates product
value and USP



