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0. INTRODUCTION

MW Design and Research
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0. INTRODUCTION

“Only the subject desires, 
only the object seduces” 
(Jean Baudrillard 1999)
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  0. INTRODUCTION

“What seduces more? 
A whisper or a shout? 
Generally, a whisper” 

(Marc Gobe 2001)

The Difference is in the Detail  : Public Space, Socially Responsive Design & Behaviour 



1. WHY PUBLIC SPACE?

       ... a stage for diverse contemporary social issues.
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1. WHY PUBLIC SPACE?

... an encounter for many ‘user’ & stakeholder demands 
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1. WHY PUBLIC SPACE?

  do we really need many more kettles?
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1. WHY PUBLIC SPACE?

 ... what we design and consume in our private spaces 
inside impacts the our shared environments outside! 
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1. WHY PUBLIC SPACE?

        ... public space is also about place-making !
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2. SOCIALLY RESPONSIVE DESIGN

“Socially Responsive Design describes 
design which identifies social issues and 
considerations as its primary driver (rath-
er than market led design which appears 
to account for much of designs output 
and associated use of resources with less 
regard for its social impact).”
Lorraine Gamman & Adam Thorpe, 2006 
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2. SOCIALLY RESPONSIVE DESIGN

http://antropologia.urv.cat/santsalvador/santsalvador/index.htm
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2. SOCIALLY RESPONSIVE DESIGN

http://www.inefc.net/barcelona/espaispublics/inefc/
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2. SOCIALLY RESPONSIVE DESIGN

SPARKS - Economist Plaza

The Difference is in the Detail  : Public Space, Socially Responsive Design & Behaviour 



2. SOCIALLY RESPONSIVE DESIGN

SPARKS - Economist Plaza
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2. SOCIALLY RESPONSIVE DESIGN
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Design Against Crime :

DAC is a socially responsive, practice-based re-
search initiative, which uses the processes and 
products of design to reduce all kinds of crime 
and promote community safety whilst improving 
quality-of-life. 



www.bikeoff.org/weblog
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2. SOCIALLY RESPONSIVE DESIGN

Design Against Crime
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“Crime is not sustainable”
Tim Pascoe (BRE)

“In 2004 more mobile phones were 

replaced n the UK because of theft 

than product failure”
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2. SOCIALLY RESPONSIVE DESIGN
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Impact of Crime
“The UK Home Office esti-
mates re: the cost of response 
to a robbery are around £1,400  
(€2000) per offence.  £680 
(€950) of this is just the police 
response, the remainder is for 
prison services, courts and so 
on, but excludes replacement 
cost of any lost items and ob-
viously does not account for 
emotional costs” 
Dr. Shane Johnson, JDI Crime Science

Impact Fear of Crime
“From the perspective of costing 
the burden of crime, there are also 
many costs arising because peo-
ple anticipate that they are at risk 
of becoming a victim of crime and 
so they take preventative action. 
Whilst these can be thought of as 
a reflection of the expected loss 
in well-being if victimization were 
to occur, they are not included in  
‘costs’ of victimization” 

ESTIMATING THE ECONOMIC AND SOCIAL 

COSTS  OF THE FEAR OF CRIME

Dollan and Peasegood



3. DETAILS DEFINE PLACE
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3. DETAILS DEFINE PLACE

“Plaza dels Angels:
A combination of 
high-quality pav-
ing materials and a 
variety of inclines, 
while not the 
architect’soriginal 
intention, has 
proved perfect for 
skaters.”

Reappropriation
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3. DETAILS DEFINE PLACE

“When one thinks of stereotypical London... one thinks 
of double decker buses and red telephone boxes”
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3. DETAILS DEFINE PLACE

            store facade, Tokyo
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4. DETAILS DEFINE BEHAVIOUR
 empirical examples

Códigos de la Calle

William H Whyte

‘IDEO’ methods
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http://www.marcuswillcocks.co.uk/codigos/index.html


4. DETAILS DEFINE BEHAVIOUR

“People respond to the environment based upon their 

perception, cognition and spatial behaviour. . . [and 

that] perception of the environment, in its most strict 

sense, refers to the process of becoming aware of 

space by the acquisition of information through the 

sensation of sight, hearing, smell, touch and taste” 
(US Army Corps of Engineers, Guidelines for Interiors document, 1997)
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4. DETAILS DEFINE BEHAVIOUR

CÓDIGOS DE LA CALLE, 2005

www.marcuswillcocks.co.uk/codigos
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4. DETAILS DEFINE BEHAVIOUR

“much of a 
place’s character 
is formed through 
unplanned and 
spontaneous de-
tails”

William H Whyte, 1980
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“The social life of small urban spaces”

4. DETAILS DEFINE BEHAVIOUR



“The social life of small urban spaces”

“Some of the most felicitous spaces are leftovers, niches, odds and ends 
of space that by happy accident work very well for people. At 57th Street 
and Madison Avenue in New York there is a bank with two window ledges. 
They’re low enough for sitting and are recessed enough to provide wind 
protection, There is sun all day, a parade of passers-by, and at the corner a 
vendor sitting squeezing fresh orange juice. It is a splendid urban place.’”



4. DETAILS DEFINE BEHAVIOUR

 
 ‘IDEO’

Thoughtless Acts

IDEO Method Cards
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“Thoughtless 
Acts” 
Jane Fulton Suri + IDEO
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5. CONCLUSIONS + DISCUSSION
The Difference is in the Detail

“Only the subject 
desires, only the 
object seduces” 
(Jean Baudrillard 1999)
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“What seduces 
more? A whisper or 
a shout? Generally, a 
whisper” (Marc Gobe 2001)




