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The completed form should be sent to rcbpcomp@rcuk.ac.uk by the close of play 
on  
4th December 2009. 

 
Note: If the proposal is not submitted via the Technology Transfer Officer 
(TTO), or equivalent, it will not be eligible for further consideration. 

 
DETAILS OF PROPOSAL 
Title Mr 
Forename(s) Marcus  
Surname Willcocks 
Research Organisation Central Saint Martins College of Art and Design 
Division or Department Design Against Crime Research Centre 
Position at Research 
Organisation 

Research Fellow 

Email m.willcocks@csm.arts.ac.uk 
Telephone 02075147366 
Fax 02075147050 

Previous Knowledge and 
Experience of Commercialising 

Technology 

 

 
 

Please tick the training 
workshop that you (and your 
team) would like to attend.* 

 

 
 

 
B.  Other Participants 

Title Prof. 
Forename(s) Lorraine 
Surname Gamman 
Research Organisation Central Saint Martins College of Art and 

Design 
Division or Department Design Against Crime Research Centre 
Position at Research Organisation Director 
Email l.gamman@csm.arts.ac.uk 
Telephone 02075147366 
Fax 02075147050 
Previous Knowledge and Experience 
of Commercialising Technology  



 
Business Plan Competition Proposal: Grippa bag holding clips 
 
Grippa is a new bag-holding clip (see visual Appendix 1) designed to help reduce bag theft and the loss of 
mobile personal possessions. It is a retrofit security solution that is aesthetically pleasing, hence the shout 
line that “secure design doesn’t have to look criminal”.  The British Crime Survey shows that around 
576,000 personal thefts occur per annum levying a total cost in the region of £410 million that in 2007-08 
period (11% of these crimes occur within a pub or bar).  Home Office statistics also suggest bag theft and 
pick-pocketing rose by 25%; other surveys show that around.  Grippa products will help to cut down such 
crimes, and the distress caused by the loss of cash, phones and other personal possessions for 
unsuspecting victims. 
 
Target Market. Grippa is an anti-bag theft furniture accessory targeted at restaurants, cafés and bars, 
and other tourist venues who want to extend customer care.  We believe many restaurants and bars will 
wish to install the clip to build their reputation for secure socializing, encouraging more customers to 
frequent their outlets.  It is easier to relax in secure space where customers are offered convenient ways 
to look after their belongings.  Grippa’s functionality helps keep bags off the floor thereby keeping the 
space “tidy”.  It also provides an integrated crime prevention strategy and customer service; one that 
focuses on the idea that prevention is better than cure.  In addition, Grippa will help reduce staff time and 
other resources currently lost dealing with the consequences of bag theft in their premises. 
 
Competitive Advantage. There are few competing commercial products (Appendix 2 - Market Review).  
Grippa’s main competitor is a plastic fitting called the “Chelsea Clip”, engineered by a policeman in 1991.  
This clip which emerged through a security-only focus with little consideration for the customer as a user, 
is created to be fixed under tables where it is not easily seen and research shows that many customers 
do not understand its functionality and it has also been known to break (Appendix 3) or damage bag 
straps.  A 2003 observation conducted on a busy Friday afternoon/evening, showed that of approximately 
2,000 Chelsea clips installed by police in most bars on Upper Street in Islington, London, only one 
Chelsea clip was observed in use.  The range of Grippa products is designed to be easier on the eye and 
easier to understand, attractive to use and convenient to mount in visible locations within venues.  The 
Grippa is a more advanced solution than the Chelsea Clip; more effective in use and against abuse; 
competitively priced, supplied with clear fitting instructions and graphic communication for customer use.  
It has a strong competitive advantage because it offers significantly improved performance in the following 
areas: 
i. Grippa designs have been developed via iterations of user-testing in London (All Bar One/ 

Wetherspoons) and Barcelona (independent bars) to find the most user-friendly and abuser 
unfriendly designs.  By contrast, the Chelsea Clip is still not understood by many customers and 
is fixed under tables, out of sight, hence is not seen or used.   

ii. Our visible Grippa design and communication strategy also addresses problems associated 
with the Chelsea Clip’s under-table and out-of-sight placement.  

iii. The range of Grippa designs are created to fit in different visible/accessible locations and on 
different furniture types around a bar or café.  They are available in a range of colours, can be 
custom-finished with brand-logos.  The Chelsea Clip is an inflexible proposition; one size to fit 
all establishments, no aesthetic consideration or diversity/range, no consideration to branded 
environments.   

iv. Gripppa, as an installed anti-bag theft furniture accessory, is a more attractive, reliable and 
durable security solution that offers customers a “service”, rather than requiring them to carry 
personal bag hangers/hooks (visual Appendix 2 – Market Review) to look after their 
possessions.  These objects are not always effective in use, nor do they offer consistent anti-
bag theft security (as customers may resent buying them or forget to carry them). 

 
Future Plans 

 Grippa prototypes are currently being produced but we are looking for licensees to manufacture 
and sell Grippa in different parts of the world. 

 A clear communication and branding strategy for Grippa needs to be funded and developed, for 
example, a global symbolic language for customer menus, behind-bar staff information sheets, 
etc., that clearly show Grippa should be used and how to best care for belongings in the venue.  

 We need to test out prototypes with further bars to develop appropriate fitting instructions and 
also product packaging designs.  

 Research needs to be carried out, with a view to extend Grippa’s range, including future 
versions targeted at streetscapes; for example, for non-seated customers and also for crowded 
street venues where public seating exists and bag theft is rife. 

 
 



  
C.  Research Remit 
Please identify the Research Council(s) you consider relevant for this business idea 
(you may tick more than one). 
 

 

 

 
 
D.  Proposed Business Name/Business Idea 
Please provide a short title for your proposed business idea: 
‘Grippa’ anti-bag theft furniture accessory 

 
E.  Commercialisation 
Please comment on the current stage of commercialisation of your idea and, if relevant, 
whether you currently have protected any intellectual property. 
 
We have obtained European Community Design registration for all the ‘Grippa’ 
designs referred to in this business plan proposal. 
Through the fabrication and iterations of Grippa prototypes and the latest versions, 
shown in Appendix 1, we have developed a good working relationship with 
manufacturer ISC Wales. They are keen to discuss commercialisation possibilities 
with us, when appropriate. Independently of this we have also started approaching 
contract architectural hardware distributors, including Hafele (UK/international), Dan 
Form (Denmark) and others and have already generated some degree of interest. 

 
F.  Declaration by TTO (or equivalent) 
I confirm we have discussed the proposal with the applicants and that they meet the 
eligibility criteria of the competition. 
 
Comments: 
 
This application concerns a commercial proposal with opportunity to licence across 
the leisure and entertainment industry (mainly public houses, bar, coffee and fast 
food chains). University of the Arts London strongly recommends that this 
application be supported. 
 
Name and position held: Frederique Peroy, Intellectual Property Manager  

 
If further members of your team would like to attend this training please copy and 
paste section B as appropriate. 
 
The two-day workshops will cover the basics of financial planning for the purposes of 
writing a business plan. However, we will also be running two dedicated ‘Understanding 
Finance’ workshops at a later date which will focus in more depth on grant and equity 
funding. Please tick below if you are potentially interested in attending one of these 1-
day workshops. 
 

 

* The training workshops are two days and require a necessary one night residential 
stay.  Participants should expect intensive and late working sessions. Accommodation 
and meals will be arranged and paid for in advance by the RCUK and a travel allowance 
will be allocated to each team. 



Grippa Curl - 2009

Grippa Lip (2008)

Grippa  Poppy (2008)

Grippa Snail (2008)

Grippa Petal (2008)

APPENDIX 1 - GRIPPA CLIPS

24mm bag strap



This review offers a short but carefully researched summary of prod-
ucts currently available linked to anti bag theft and bag hanging 
accessories as personal products. Inevitably not every product on 
the market is included, but it is believed that most currently product 
genres have been accounted for.

The research forms part of the Grippa 2 design proofing and evalua-
tion project being conducted by the Design Against Crime Research 
Centre at Central Saint Martins in collaboration with the Jill Dando 
Institute for Crime Science at University College London.

A digital version of this review, revisions and related links can be 
found at http://www.inthebag.org.uk/what-can-you-do/bag-holding-
clips .

DAC GRIPPA 2 :: Bag Clips Market Review

GRIPPA 2 Bag Clips: Market Review 

Introduction

http://www.inthebag.org.uk/what-can-you-do/bag-holding-clips/
http://www.inthebag.org.uk/what-can-you-do/bag-holding-clips/
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“CHELSEA CLIP”

CHELSEA CLIP www.selectamark.co.uk & www.selectadna.co.uk
 
Designer/ Manufacturer: SelectaMark

Materials: polyurethane plastic

Unit Cost: £2.55 GBP + vat

Country of Origin: UK

Available: Online (see links) and from police suppliers

Market position: Police/ Bar safety accessory

Now ubiquitous in many venues in 
UK cities and beyond, the Chelsea 
Clip still appears to be among the 
only commercially available products 
designed to help protect bags that can 
be installed in bar and restaurant en-
vironments (ie- as opposed to being 
a personal product). The only known 
competition is SecureKlip.

They are promoted and endorsed by 
Police for lack of any alternative to 
specify. Known problems include very 
low usage by customers in bars linked 
to poor product semantics; being too 
far out-of-sight and hence out-of-mind 
and also that the objects sometimes 
break and can damage bags in use.

http://www.selectamark.co.uk/product_chelseaclip.html
http://www.selectadna.co.uk/chelsea-clips.html
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“HANG BAG”

HANG BAG www.hang-bag.com

Designer/ Manufacturer: CG Innovations

Materials: Leather and sprung steel. Other finishes 
available.

Unit Cost: €19.90 - €53.17 EUR + 

Country of Origin: Swizerland

Available: Online (click link above)

Market position: Fashion accessory/ Jewellery

‘Bag butler’ personal bag clip 
with an internal sprung steel strip, 
which gives the structural strength 
and flexibility of materal. The 
product is then covered in leather 
or other material as selected by 
the customer and is available in 
a range of colou rs and patterns. 
The customer can also place an 
order for their own image/ graph-
ics to be printed onto the strap. 

http://www.hang-bag.com/


GRIPPA 2 Bag Clips: Market Review 

“MY NINE”

HANG BAG

Designer/ Manufacturer: CG Innovations

Materials: Leather and sprung steel. Other finishes 
available.

Unit Cost: €19.90 - €53.17 EUR + 

Country of Origin: Swizerland

Available: Online (click link above)

Market position: Fashion accessory/ Jewellery

‘Bag butler’ personal bag clip 
with an internal sprung steel strip, 
which gives the structural strength 
and flexibility of materal. The 
product is then covered in leather 
or other material as selected by 
the customer and is available in 
a range of colou rs and patterns. 
The customer can also place an 
order for their own image/ graph-
ics to be printed onto the strap. 

01/12/2009 10:35MyNine
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My Nine
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Graphics

 

 

 

 

 

My Nine

Designer/ Manufacturer: Gesa Hansen / MyNine

Materials: Anodised aluminium.

Unit Cost: £9 (!10) + p&p

Country of Origin: France

Available: Online (see above) and selected design/ fashion retail stores in Europe.

Market position: Fashion accessory.

The My Nine has evidently derived its name by
stressing the personal nature of the product, and the
approximate "9" shape, described by its physical form.
The product website asserts that this is "The survival kit
for your bag".

It is principally marketed to keep totes off café floors. It
does so by simply balancing the hook on a table or bar
surface and the way it maintains its distinctive vertical
profile, as it counterbalances your bag underneath, is
novel. The hook is made from annodised aluminium,
with a fabric pad, where it rests on the table surface. It
is specified to hold a maximum bag weight of 10kg and
the webisite alludes that you may experience problems
if your bag weighs 17kg, for example. We can testify
that that in trial, the aluminium did flex a little, even
under light pressure.

In terms of theft prevention, at best, this product will
help people keep their belongings within sight and
within their consciousness. However we could not say it
holds bags securely, plus the eye-of-the-9, that acts as
‘finger hook’ on the top, could make it easy for anyone
to whisk the clip and your bag off the table in an
instant. At least it looks nice and comes in a range of
colours!

 

 

 

01/12/2009 10:35MyNine
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My Nine
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My Nine

Designer/ Manufacturer: Gesa Hansen / MyNine

Materials: Anodised aluminium.

Unit Cost: £9 (!10) + p&p

Country of Origin: France

Available: Online (see above) and selected design/ fashion retail stores in Europe.

Market position: Fashion accessory.

The My Nine has evidently derived its name by
stressing the personal nature of the product, and the
approximate "9" shape, described by its physical form.
The product website asserts that this is "The survival kit
for your bag".

It is principally marketed to keep totes off café floors. It
does so by simply balancing the hook on a table or bar
surface and the way it maintains its distinctive vertical
profile, as it counterbalances your bag underneath, is
novel. The hook is made from annodised aluminium,
with a fabric pad, where it rests on the table surface. It
is specified to hold a maximum bag weight of 10kg and
the webisite alludes that you may experience problems
if your bag weighs 17kg, for example. We can testify
that that in trial, the aluminium did flex a little, even
under light pressure.

In terms of theft prevention, at best, this product will
help people keep their belongings within sight and
within their consciousness. However we could not say it
holds bags securely, plus the eye-of-the-9, that acts as
‘finger hook’ on the top, could make it easy for anyone
to whisk the clip and your bag off the table in an
instant. At least it looks nice and comes in a range of
colours!

 

 

 

MY NINE www.my-nine.com

Designer/ Manufacturer: Gesa Hansen / MyNine

Materials: Anodised aluminium.

Unit Cost: £9 (€10) + p&p

Country of Origin: France

Available: Online (see above) and selected design/ fash-
ion retail stores in Europe.

Market position: Fashion accessory.

The My Nine has evidently derived its 
name by stressing the personal nature 
of the product, and the approximate “9” 
shape, described by its physical form. The 
product website asserts that this is “The 
survival kit for your bag”.

It is principally marketed to keep totes off 
café floors. It does so by simply balanc-
ing the hook on a table or bar surface and 
the way it maintains its distinctive vertical 
profile, as it counterbalances your bag 
underneath, is novel. The hook is made 
from annodised aluminium, with a fabric 
pad, where it rests on the table surface. It is 
specified to hold a maximum bag weight of 
10kg and the webisite alludes that you may 
experience problems if your bag weighs 
17kg, for example. We can testify that that 
in trial, the aluminium did flex a little, even 
under light pressure.

In terms of theft prevention, at best, this 
product will help people keep their belong-
ings within sight and within their conscious-
ness. However we could not say it holds 
bags securely, plus the eye-of-the-9, that 
acts as ‘finger hook’ on the top, could 
make it easy for anyone to whisk the clip 
and your bag off the table in an instant. At 
least it looks nice and comes in a range of 
colours!

www.my-nine.com
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“BAGBOY”

BAGBOY www.stilic-force.com

Designer/ Manufacturer: Nicholas Trub/ Stilic Force

Materials: stainless steel, rubber coated

Unit Cost: €10 EUR

Country of Origin: France

Available: design shops and websites

Market position: ‘design gadgets’/ gifts

Personal bag hanger made from 
brushed stainless steel plate with 
hot-dip rubber coating to grip on 
to tables. The characterful face 
makes it a friendly object and the 
keyring loop adds function.

The intended loose-fit of the object 
means it is flexible for different 
tables and types of bag, but it 
leaves the hung object with little 
security and may be ‘lifted’ or 
knocked off, if someone brushes 
past, for example.

http://www.stilic-force.com/eng/affiche_produit.php?id_produit=51&grenier=non
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E-SHAPE HANGER

E-SHAPE HANGER

Materials: chromed steel rod, part rubber coated

Unit Cost: €4.50 EUR

Country of Origin: unknown

Available: gadget shops (Barcelona, Spain)

Market position: ‘gadgets’/ gifts

Personal bag hanger made from 
mild steel rod, with a chrome 
finish where the bag strap hangs 
and and hot-dip rubber coating 
on the upper part to grip on to 
tables.

The intended loose-fit of the 
object means it is flexible for 
different tables and types of bag, 
but it leaves the hung object with 
little security and may even be 
knocked off, if someone brushes 
past, for example. 
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“TOTE-GUARD”

TOTE-GUARD (believed no longer available) 
 
Designer/ Manufacturer: Zelco 
 
Materials: Plastic case; electronic circuitboard and steel 
bar.  
 
Unit Cost: $25 USD  
 
Country of Origin: USA  
 
Available: Online (believed no longer available. Previously - 
online, and from stores in USA)  
 
Market position: Travel/ Safety accessory

‘Table Hanger’ personal bag hook 
with built in alarm which sounds if 
the hook is lifted from the table. A 
switch on the side activates and 
deactivates the alarm and a rubber 
pad on the based helps keep the 
object from sliding from tables to 
some extent.

Overall construction is clearly 
defined to meet a budget with the 
plastic casing and thin steel bar, 
which only suits limited range of 
bag straps. The object is supplied 
with its own pocket-sized case to 
carry around in your bag when not 
in use.
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PURSE HOOK

PURSE HOOK

Designer/ Manufacturer: (many - see links on next page)

Materials: typically stainless steel or polished or chromed 
steel alloy,
some with artificial jewel or image inserts.

Unit Cost: £2 - £50 GBP

Country of Origin: (many)

Available: Online (see links) and from selected retailers

Market position: Fashion accessory.

A simple personal bag hook, steel 
with weighted ‘head’, some with 
inserts, special shapes or made-to 
order designs. This type appears 
to be the most common style 
currently on the market. They are 
available from many manufactur-
ers and suppliers in many styles 
and variations on what is essen-
tially one concept.

There is some indication that prod-
ucts similar to these have been in 
use since at least the early twenti-
eth century, although in context of 
the C.21st, they clearly leave be-
longings vulnerable to light-fingers 
lifting the bag from the side of the 
table or surface with ease, should 
you be distracted for a moment.
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PURSE HOOK

Links:

Aceworks Bag Hangers

Bag Hook Manufacturers

BagTheftBlog

Mimi

SoHooked

The Bag Blog

Bluefly

CorporateTravel Safety

Liquid Petal Accessories

Studio Dopo

The Little Hooker

The Purse Hook

http://aceworks.en.alibaba.com/productgrouplist-50242772/Purse_hangers.html
http://www.globalsources.com/manufacturers/Bag-Hook.html
http://www.bagtheftblog.com/?p=26
http://www.ceruttinox.com/htm/ci_prodotti_serie.asp?page=3&ser=mimi
http://www.so-hooked.com/
http://www.thebagblog.com/bags/2005/02/bang_holder_hoo.php
http://bluefly.com/pages/products/detail.jsp?PRODUCT%3C%3Eprd_id=2001897821&FOLDER%3C%3Efolder_id=2001906709&N=947&Ne=500000&Ns=Price|0||Product+Code|1&Nu=Product+ID
http://www.corporatetravelsafety.com/catalog/product_info.php?products_id=52
http://stores.ebay.com/LIQUID-PETAL
http://www.studiodopo.it/
http://junzboutique.net/little-hooker/
http://www.thepursehook.com/photos/platinum.jpg
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APPROPRIATED AND APPROPRIABLE PRODUCTS

Examples of ‘everyday’ bag security solutions 
devised from everyday products and contexts.



Examples of existing bag security graphics and 
communication, found mostly in London and 
Barcelona.

GRIPPA 2 Bag Clips: Market Review 

GRAPHIC COMMUNICATION



1. Chelsea Clip underneath table, 
     often unseen

APPENDIX 3 - Chelsea Clip

2. Bag placed on clip

3. Clip does not accommodate most bags
    as many straps are too thick to fit

6. Damaged clip unusable

4. Weight of bag, removal and/or continued
    use can cause damage to the clip

5. Damaged clip unusable




